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Key Messaging About GivingTuesday 
Hi there! These messages aren’t ones that you’ll copy/paste into your materials - 
these talking points for media, potential collaborators, etc. You’ll find some sample 
social media posts below and in our Complete Toolkit on our website. 
 

● GivingTuesday is a global generosity movement unleashing the power of people and 
organisations to transform their communities and the world. 

○ GivingTuesday leaders have launched national campaigns in nearly 70 
countries. At a grassroots level, people and organisations participate in 
GivingTuesday in every single country in the world.  

● GivingTuesday strives to build a world in which the catalytic power of generosity is at 
the heart of the society we build together, unlocking dignity, opportunity, and equity 
around the globe. 

● GivingTuesday was created in 2012 as a simple idea: a day that encourages people to 
do good. Over the past seven years, this idea has grown into a global movement that 
inspires hundreds of millions of people to give, collaborate, and celebrate generosity. 

○ More than $1B has been raised online on GivingTuesday in the U.S. alone over 
the past seven years, and multiples of that amount offline around the world. 

● In 2020, GivingTuesday’s main event occurs on December 1. 

● When so much attention is given to what makes us different, generosity is what 
brings people of all races, faiths, and political views together. Generosity is our 
individual power to make a positive change in the lives of others and is a 
fundamental value we can all act on.  

● Whether it’s making someone smile, helping a neighbor or stranger out, showing up 
for an issue or people we care about, or giving some of what we have to those who 
need our help, every act of generosity counts and everyone has something to give. 

● Everyone has something to give. It’s about the collective spirit of generosity that 
brings change to our communities when people give their voice, their time, their 
talent, or their money.  

○ 35% of people who participated in GivingTuesday campaigns both gave 
money and found additional ways to get involved. While only 28% of people 
only gave money, 37% gave in other ways, such as donating food or 
participating in clothing drives.   

● People who participate in GivingTuesday expand resources for the entire social 
sector year-round. It’s not a zero-sum game.  

○ Donors acquired on GivingTuesday are more loyal and more valuable. They 
are 10 to 15% more likely to give again than donors at other times of the year. 

○ Existing donors supercharge their giving after their first GivingTuesday 
donation, increasing the frequency and value of donations to the same 
organisation. 

● GivingTuesday is here to stay. Younger generations are taking the lead of this 
movement, with millennials being the most likely to engage and participate.  

https://www.givingtuesday.org/global
https://www.givingtuesday.org/global
https://www.givingtuesday.org/blog/2018/11/givingtuesday-2018-surpasses-billion-dollars-online-donations-its-inception-most
https://issuu.com/givingtues/docs/the_future_of_giving_tuesday-pages?e=35210702/65392390
https://issuu.com/givingtues/docs/the_future_of_giving_tuesday-pages/10?e=35210702/65392390
https://www.classy.org/blog/giving-tuesday-data-reveals-new-donors/
https://www.givingtuesday.org/blog/2019/11/does-givingtuesday-more-giving-or-different-giving
https://www.givingtuesday.org/lab/2019/11/givingtuesday-insight-report-2018
https://givingtuesdaykids.org/


 

 

How to use GivingTuesday’s assets to promote your 
campaign 
We at GivingTuesday Australia HQ have one golden rule for taking about 
GivingTuesday – make it about the power of generosity. There are some dos and 
don’ts below to help you navigate that one idea in a way that’s appropriate to the 
global movement, but for the most part as long as you’re talking about generosity 
(in a positive way), you’re doing the right thing! 
 
What does this mean in practice? It means you can use the logo, images, colours, 
and hashtags however you like – this includes everything from copying and pasting 
the things we’ve provided, to changing everything to suit you if you need. For 
example, each country and community campaign across the world has their own 
heart logo (you’ll see GivingTuesday Australia’s in the top right hand side of this 
page). You can create your own heart, use the global one, or ours. Another example 
is if you want to play around with the hashtag. Last year, an organisation ran 
#GivingShoesDay and collected donations of shoes to give to their beneficiaries. So, 
feel free to have some fun, but if you want us to notice your campaign on social 
media, please also include our handles and/or the #GivingTuesdayAUS hashtag. 
 
The most important thing is that you are talking to your supporter network in the 
tone and style that you deem most appropriate. If that means using your own 
images, please do so. If that means changing the colour scheme, please do so. The 
most important thing is that you’re adding to the conversation about the power of 
generosity – however you show up, we’ll be happy to see you! 

Some Simple Do’s and Don’ts for Talking About 
GivingTuesday 
 
DON’T: 

• only discuss GivingTuesday campaigns as led by organisations – people power 
is a vital part of the GivingTuesday movement, and individuals leading 
campaigns in your network should be celebrated. 

• over-emphasize the U.S. involvement in the day – whilst it is big(gest) there, 
GivingTuesday is a global movement not an American one. 

• over-emphasize the fundraising aspect of the campaign. If your organisation 
is focused on fundraising, that’s absolutely fine! Please simply support your 
messaging with calls to alternative acts of generosity, to ensure your network 
don’t feel turned away from the movement if they’re unable to give 
monetarily. 

 



 

 

DO: 
• say that GivingTuesday was ‘created as a day that encourages people to do 

good’ 
• stick to ‘generosity movement’ as the description of the campaign, and 

reinforce all types of acts of generosity 
• discuss GivingTuesday in a global context 
• emphasize the ideas of grassroots power and people’s ability to create change 

through generosity 

Where to find GivingTuesday’s Assets 
We’ll be uploading useful images, social media cards, and a range of useful content 
to the following folder in the coming months. There are some things in there to get 
you started like our logo, pictures from previous years and global campaigns, and a 
couple of save the dates for social media. 
 
If you need something specific or would like some guidance on how to build your 
campaign’s assets, please reach out to us.  

https://drive.google.com/drive/folders/1rYsOPOohRMoF6OqJaz-0T5VrNI2n-nWr?usp=sharing


 

 

Media Guidance for GivingTuesday 
In the coming weeks leading up to GivingTuesday, our team will be conducting 
ongoing media outreach with a goal to share stories about the leaders like you who 
are making an impact in their communities using GivingTuesday as a strategy to 
create change.  
 
Throughout this process, there may be interest from the media in the work you are 
doing during GivingTuesday (and beyond!). In addition to sharing your incredible 
work, this is a great opportunity to discuss how people can get involved with 
GivingTuesday, the global movement’s impact over the years, and how people and 
organisations are using generosity year-round to build a better world and make a 
difference in the lives of others. 

Collaborating on messages 
If you would like to collaborate with us in launching your campaign and/or want to 
ensure your messages are included in our broader media and communications, 
please coordinate with Alex McMillan (she/her) at alexm@ourcommunity.com.au 
who will put you in touch with the appropriate publicist.  

Capturing Content 
As part of our media outreach, we are hoping to share visuals of the fabulous work 
you’re doing that help capture the story of how you got to where you are today. 
Please share any photographs and videos that you feel capture your work well in 
previous years as well as this year in the lead up to and on GivingTuesday. Please 
upload content to this folder (make a folder within it for your 
organisation/campaign) and email Alex McMillan (she/her) at 
alexm@ourcommunity.com.au to let her know you’ve done so. If you would prefer to 
share these privately, appropriate arrangements can be made. 

TECHNICALITIES 

● If filming with a “real camera”, we suggest picking 1080p over 4k in the 
settings. If the footage does end up being widescreen, media outlets will 
likely still be able to edit it according to their format, but 1080p is 
preferable. 

● If filming with phone with a quality camera, film horizontally, not 
vertically. 

 
 
 
 

mailto:alexm@ourcommunity.com.au
https://drive.google.com/drive/folders/1vLtoWihLG3pKbfaagV7XSj7l8X5ob8KN?usp=sharing
https://drive.google.com/drive/folders/1vLtoWihLG3pKbfaagV7XSj7l8X5ob8KN?usp=sharing
mailto:alexm@ourcommunity.com.au


 

 

VISUALS TO CAPTURE 
Overall, any photos or videos taken should help tell the story of your campaign, 
your community, and the work you are doing on GivingTuesday and year-
round. Consider capturing or sending us visuals of: 
 

● Shots of yourself engaging with your community and/or leading 
activities around GivingTuesday. 

● Behind-the-scenes shots of campaign preparation work. 
● Quick snippets of participants and volunteers, even local personalities,  

summarizing in 1-2 sentences why they’re getting involved. 
● Other footage that could serve as b-roll (meaning, visuals being shown 

in a video while someone speaks in the background). For example, if a 
GivingTuesday campaign activity takes place in a symbolic location, film 
the location and its surroundings. 

● Where done according to local requirements for COVID-19, groups of 
people gathered and taking part in GivingTuesday activities together, or 
any actions that are visual and involve group work. 

  
Other tips for quality footage 

● Plain clothing (vs. patterns) usually looks better on camera. 
● Try to film people standing with the light coming from one side (as 

opposed to directly on them or from behind). 
● Film smaller groups of participants from up close rather than from a 

wide angle, which would emphasize the smaller number of people vs. 
the action taking place. 

● Props are great – signs, dedicated t shirts, anything that makes an action 
visual. 

  



 

 

Sample Social Media Messages 
Hi there! Need images?  Go ahead and steal any of these. 
 
● <ORG name> has joined #GivingTuesday #GivingTuesdayAUS, the global generosity 

movement that’s unleashing the power of people, not-for-profits + small businesses 
to transform their communities and the world. Learn more at LINK 

● What started in the United States as a day for anyone, anywhere to give, has grown 
into the biggest giving movement in the world. Get inspired to give back, not just on 
GivingTuesday, but any day!  

● <CAMPAIGN name> is all about connecting people with causes they care about. Join 
us on GivingTuesday, Dec 1, to celebrate all the ways we have the power to change 
our community for the better! LINK 

● Giving back means a bit more when it happens close to home. Visit LINK to get 
connected with local organisations that are making a big difference in CITY.  

● Give your time, give your talent, give your dollars - all acts of generosity count and 
each means more when we give together! Join CAMPAIGN on #GivingTuesday on 
December 1! <LINK> #GivingTuesdayAUS 

● When we choose to share our generosity, we have the power to make a difference.  
Take an #unselfie and tell us what inspires you to give! #MyGivingStory 
#GivingTuesday #GivingTuesdayAUS  

Sample Social Media Messages for Givers 

● On #GivingTuesday, we're encouraging ordinary people across our community, to get 
involved - and to make a habit out of giving back. Need ideas? Visit 
givingtuesday.org.au  #GivingTuesdayAUS 

● Change starts with us. Are you in? #GivingTuesday #GivingTuesdayAUS 

● It doesn’t matter where you live, or how much you give. Little actions can make a big 
impact. What will you give today? #GivingTuesday #GivingTuesdayAUS 

● In times like these, we're so divided, we need to focus on common values – we think 
giving back to our communities is something we all can agree on. #GivingTuesday 
#GivingTuesdayAUS 

● We encourage everyone in <COMMUNITY> to support and participate in <CAMPAIGN 
NAME>. Save the date: Dec., 1, 2020 LINK #GivingTuesday #GivingTuesdayAUS  

https://drive.google.com/drive/folders/1mCrRe0x6-EuEaMcz7fcGcMY_Hj7Ku0FC?usp=sharing


 

 

● Throughout <YOUR COMMUNITY>, every day people are working to make a 
difference in our communities. Let’s celebrate them today. Tell us about a person 
who inspires you - share your #MyGivingStory #GivingTuesday #GivingTuesdayAUS  

● Not-for-profits shelter, feed, clothe, advocate for justice and equity, and keep our 
communities healthy and safe. They provide (YOUR COMMUNITY MEMBERS [eg 
Victorians, Sydney-siders) with endless cultural opportunities, find homes for 
abandoned animals, and fight against climate change. They provide support for 
military families and veterans. They help individuals with disabilities find and retain 
employment. They care for our elderly citizens, and educate our young, future 
leaders. They strengthen the economy, and they bring hope to our communities. 
Let’s celebrate them today. #GivingTuesday #GivingTuesdayAUS 

Sample Social Media Messages About Other Ways to Get Involved 
(Volunteering, etc) 

● Thinking about volunteering in honor of #GivingTuesday? We can help connect you 
with a cause! Check out our website to connect with a cause that matters to you 
<LINK> #GivingTuesdayAUS 

● “Giving is not just about making a donation. It is about making a difference.” Give a 
little bit of your time this month to help someone in need. 

● From volunteering to giving your talent or testimony, there are plenty of ways to give 
back on #GivingTuesday #GivingTuesdayAUS. Get ideas here: http://bit.ly/GTIdeas 

  

http://bit.ly/GTIdeas


 

 

Come hang out on our social channels! 
We’re eager to rustle up the conversation across our social media channels, so come and 
find us, like us, follow us, tag ‘n flag us. 

Facebook: @GivingTuesdayAUS 

Twitter: @GivingTuesAus 

Instagram: @givingtuesdayaus 

 

HASHTAGS 

When using the campaign hashtags, it’s important to know what to use when, and why: 

#GivingTuesday: This is the global hashtag used by every single GivingTuesday participant 
across the world, including organisations, individuals, celebrities, companies, and even 
puppies. It’s a busy hashtag! Use this to connect your campaign with the global movement. 

#GivingTuesdayAUS: This is our national hashtag, and the one that the GT Australia HQ 
team will monitor closely. Use this in every post, where you can, and we’ll easily be able to 
find you (but if you’ve tagged us, that will also do the trick!).  

#MyGivingStory: This is a hashtag used by individuals to share their reasons for giving 
during GivingTuesday. We’re working on expanding this hashtag in Australia in 2020, and 
there will be more information available about this on our website. You can encourage your 
givers to use this after completing their act of generosity and ask them to tag you to give 
your campaign a boost. 

https://www.facebook.com/GivingTuesdayAUS/
https://twitter.com/GivingTuesAUS/
https://www.instagram.com/givingtuesdayaus/
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