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Introduction 
#MyGivingStory is a campaign focused on encouraging people to share how 
and why they give. Whether it’s financial donations, volunteering, goods, 
advocacy, or a thank you, everyone has a story about a time they acted 
generously.  

The aim of GivingTuesday Australia is to encourage the quantity and quality 
of generous donations across the country. This campaign looks to bring 
these stories of giving to the fore-front of the public awareness, and 
encourage conversations and celebrations around acts of generosity. It’s also 
about highlighting just how easy giving is, and showcase the diversity of 
generous acts performed across Australia each year. 
 

What does a #MyGivingStory look 
like? 

A #MyGivingStory can be told in text or video format, and should be 
displayed somewhere public – preferably on social media! 

Whatever form it takes, a #MyGivingStory should include the following 
elements: 

• How the person gave (donation, volunteer hours, etc) 
• Who the person gave to 
• Why the person gave 
• How giving made them feel 

 
It should include the hashtag #MyGivingStory and tag your organisation and the 
GivingTuesday Australia team. 
 



 

 
 

What #MyGivingStory does for your 
organisation 

 
This is an amazing opportunity to engage your donors, volunteers, and members in 
the lead-up to #GivingTuesday. If offers up: 

• An easy way to engage your community in the lead-up to #GivingTuesday 
• An opportunity to learn about what inspires individuals to give to your 

organization 
• Greater awareness on social media for your #GivingTuesday campaign  

 

How to get started 
It’s easy to get started! All you need to do is ask your donors, social media followers, 
volunteers, and wider community to post their #MyGivingStories to social media, 
including whichever platforms your organisation uses the most – some have even 
ended up on TikTok! Use your social media and email channels to engage your 
supporters.  
 
You can use #MyGivingStory as your organisation’s stand-alone engagement with 
GivingTuesday 2020, or if you want you can use it to support your GivingTuesday 
campaign. 
 
It’s also very easy to turn your #MyGivingStory campaign into a competition. 
Donations platforms, foundations and not-for-profits across the world have used 
#MyGivingStory competitions to boost their donor engagement during their 
campaigns, and top up their donor stories for the year ahead.  
 

Sample social media posts 
• From fires to viruses, the Australian community has seen some tough times 

this year. COVID-19 has brought out some wonderful #MyGivingStory 
examples. Tell us yours on December 1. #GivingTuesdayAUS 

• This year has been full of amazing giving stories. Tell us your #MyGivingStory 
and why you gave to @ORGNAME this year. #GivingTuesdayAus 



 

 
 

• Less than a month until #GivingTuesday! This December we’re encouraging 
everyone to reflect upon why they give. Share what inspires you to give to 
[your org] this #GivingTuesdayAus 

• What inspires you to give to @ORGNAME? Share your #MyGivingStory <for 
your chance to win $XXX> #GivingTuesday 
 

Sample email 
Dear <SUPPORTER> 
 
This December, <ORGNAME> is participating in #MyGivingStory, a new storytelling 
campaign from GivingTuesday Australia that will highlight acts of generosity that 
may take place out of the public spotlight.  
 
We’re are asking individuals across the country to share their personal reasons for 
giving, and then share those stories with their communities. As a supporter of [ORG 
NAME], we’d be honored if you would take this opportunity to reflect upon your 
commitment to our work.  
 
On December 1, we’re asking you to do the following: 
 
1. Think of a meaningful giving experience that made you feel happy, fulfilled 
or connected to the <ORG NAME> community. Put your story together and either 
write it down or film a quick clip of you telling it. Make sure you include: 

 
a. How you gave to <ORG NAME> 
b. Why you gave to <ORG NAME> 
c. How giving made you feel 

 
2. Choose one (or all) social media platform to post your story to. Make sure you 
include the #MyGivingStory hashtag and the name of the organisation your story is 
about.  
 
We’d also like to take this opportunity to share what we have in the works for 
GivingTuesday. We are planning <CAMPAIGN DETAILS HERE>  
 



 

 
 

Thank you for your support of <ORGNAME> We are really excited about 
#MyGivingStory and #GivingTuesday, and hope you will participate in all our year-end 
activities! 
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